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March 20, 2013 
 
Mr. Todd McWilliams 
Adams Outdoor Advertising 
880 James L Hart Parkway 
Ypsilanti, MI. 48197 
 
Dear Todd: 
 
Thank you for making Wolfe Co., Inc. aware of changes that the city of Ann Arbor is 
contemplating, regarding BILLBOARDS in their city. 
 
As an Advertising Agency that only provides BILLBOARD ADVERTISNG to our 
clients, I find this very disturbing.  This would take away the opportunity of business 
expansion from clients in Ann Arbor my company represents. 
 
Example:  We have an auto dealership we have represented for over 20 years…They 
have been staunch users of billboards over that period.  In their branded group of dealers 
in the State of Michigan, they are consistently in the top five.  This could not be achieved 
if they were unable to use the billboard media.  
 
They are one of ten companies we represent in Ann Arbor. 
 
It has been the experience of Wolfe Co., Inc. in representing national accounts, that 
before they expand to new markets it is important to know about billboard restrictions.  If 
they cannot let their potential customers know where they are located through the 
billboard media, we recommend they look at other real estate opportunities in cities 
without restrictions.  
 
I have been in the billboard business since 1965.  I remember well, sitting at council  
meetings in Ann Arbor when they were trying to put in similar restrictions.  At that time 
Wolfe Co., Inc. represented a national brand hotel.  They were restricted in their billboard 
usage.  They are not longer in business in Ann Arbor. 
 
Hopefully, the City of Ann Arbor will realize the importance of expanding the use of  
billboard advertising rather than restricting.   
 
Harvey Wolfe 
Wolfe Co., Inc. 
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March 22, 2013 
 
 
Ann Arbor City Council, 
 
The Eastern Michigan University Office of Marketing uses a variety of traditional 
media to reach key stakeholders. One of the most effective ways we have found 
is by placing vinyl billboards along major freeways and city streets.  
 
We currently advertise on billboards throughout Southeastern Michigan, including 
Washtenaw County and Ann Arbor. Our billboard campaign, combined with our 
other traditional and nontraditional media and efforts from our Office of 
Admissions, has helped EMU gain an overall enrollment increase of 7 percent 
since 2008 and achieve record new undergraduate student enrollment last fall. 
 
We believe strongly in the success of our billboard campaign, and will do all we 
can to support and invest in local companies that help prospective students learn 
more about what makes EMU distinctive through our “TRUEMU” campaign.   
 
As a local advertiser, we know it is important to be relevant and visible to 
prospective students and other key stakeholders. Many of these students live 
and shop in the City of Ann Arbor. Local billboards allow us to reach them in 
meaningful ways and we are grateful for this opportunity.  
 
I would be more than happy to be contacted to tell you more or answer 
questions. I can be reached at 734.487.2483.  
 
Putting Education First, 

 
Theodore G. Coutilish 
Associate Vice President 
Office of Marketing 
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March 25, 2013 
 
City Hall Council Chamber 
Guy C. Larcom, Jr. Municipal Building 
301 E. Huron Street. 
Ann Arbor, MI 
 
Dear Ann Arbor City Council and Mayor: 

 
Re: Revisions to the sign ordinance 
 
City of Ann Arbor Council Member, 
 
Through the efforts of Adams Outdoor Advertising, United Bank & Trust has been able to 
impact their reach into the community and, subsequently, increase volume for the bank. 
Our campaign, which was strongly supported by billboard advertising, has been an 
incredible success for our organization. 
 
Additionally, the launching of our new brand used billboard advertising as one of its two 
marketing venues. In the first six months of this launch, our market awareness has 
increased by 12% ‐ an unprecedented number. Past new product launches that did not 
incorporate billboard advertising did not reap this level of success. 
 
United Bank & Trust has been very pleased with our Adams Outdoor relationship. Our 
sales representative has been supportive, helpful and a tremendous  resource. 
 
The success of our 2012‐13 branding campaign can be correlated to our usage of 
billboards.  I highly recommend Adams Outdoor Advertising to any company. 
 
Sincerely, 
 
 
 
Jamice Walkup Guise 
EVP, Chief Client Delivery Officer 
United Bank * Trust 

 



  

 
 
March 25, 2013 
 
City Hall Council Chamber 
Guy C. Larcom, Jr. Municipal Building 
301 E. Huron Street. 
Ann Arbor, MI 
 
Dear Ann Arbor City Council and Mayor: 
 
I am writing in response to the proposed changes to the sign ordinance. 
 
We are a local business that has been part of the southeastern Michigan community since 1893.   Our 
business is a strong contributor to the community employs 300 employees. 
 
We utilize Adams Outdoor Advertising’s billboards (bulletins and posters) as part of our advertising 
media mix.  Billboards reach our customers as they are driving on the surface roads in the City of Ann 
Arbor.  They have high impact and have a relatively low cost per message per customer. 
 
We are opposed to any change in an ordinance that would prevent a business from growing and 
expanding their footprint in the City of Ann Arbor.  Most cities encourage growth of local business 
whereas this change in the sign ordinance caps Adams Outdoor Advertising’s ability for expansion in the 
City of Ann Arbor. 
 
Allowing additional billboard permits in the city would help our advertising penetration and increase the 
number of impressions because the current supply is limited and not spread evenly throughout the City 
of Ann Arbor.   
 
We believe that you are alienating Adams Outdoor Advertising by allowing digital for local businesses, 
but prohibiting it for Adams.  All businesses contribute to the local economy and should adhere to the 
same rules and ordinances.  By prohibiting digital for off- premises signs, you are unjustly subjecting to 
limitations that prevent Adams Outdoor Advertising from growing their business and preventing our 
business to use the new technology to increase our business. 
 
Due to the inconsistencies of the ordinance, we are requesting that the sign ordinance be tabled until 
the impact of the changes can be addressed.   
 
Sincerely, 
 
 
Todd C. Clark 
President  
United Bank & Trust 
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March 25, 2013 

 

 

To Whom It May Concern/Ann Arbor City Council: 

My ad firm has utilized outdoor advertising, including billboards, for many years and I, as my 
client’s would be very upset and disappointed if the City of Ann Arbor changes any sign 
ordinances that would affect this medium.  

The greater Ann Arbor market is very difficult to penetrate with advertising messages (versus the 
Detroit Designated Market Area or DMA).  Advertisers are limited on choices to:  local radio, local 
digital media such as AnnArbor.com, local cable television and billboards.  Of all these choices, 
billboards have been recession proof and remain one of the single strongest impact advertising 
mediums in history. 

My local clients are locally owned businesses and have grown through partnership with 
companies such as Adams Outdoor Advertising.  My clients have been educated by me, a 36-
year advertising veteran, that billboards, dollar for dollar, are the most cost efficient and deliver to 
a larger audience than any other major media.  They have seen growth in dollars and awareness 
by utilizing billboards as a recommended staple as part of their marketing plans. 

I do not support any changes in the sign ordinance that restricts a local business’ ability to grow 
or that restricts a local business from being competitive in the marketplace. 

Please consider these thoughts and facts I share when planning any future moves that could 
negatively impact our local economy. 

 

Thank you, 

Toni S Cotter 
Owner, TSCADVertising 
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Todd M. McWilliams 

General Manager 

 Adams Outdoor Advertising 

880 James L Hart Parkway 

Ypsilanti, MI  48197 

 

 

March 28, 2013 

 

Dear Mr. McWilliams, 

 

The United Way of Washtenaw County appreciates the work Adams Outdoor Advertising 

provides to local non-profits through their “rectangle campaign” that provides free or low cost 

billboard advertising to participating agencies.  

 

The United Way of Washtenaw County participated in this program and Adams provided a 

billboard that helped to generate more than $10,000 in our tax check-off campaign, while it 

can’t all be attributed to one billboard, we believe this is a worthwhile and much appreciated 

endeavor of Adams Outdoor Advertising. When the businesses of Washtenaw County support 

local non-profits we strengthen the entire community together. 

 

Thanks again to Adams Outdoor Advertising for their continued support and this very important 

community program. 

 

Sincerely, 

 
Pam Smith 

President/CEO 
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March	21,	2013.	

	
City Hall Council Chamber 
Guy C. Larcom, Jr. Municipal Building 
301 E. Huron Street. 
Ann Arbor, MI	

	
Dear	Ann	Arbor	City	Council	and	Mayor:	

	
I	am	writing	in	response	to	the	proposed	changes	to	the	sign	ordinance.	

	
The	Corner	Health	Center	is	a	local	nonprofit	agency	that	provides	comprehensive	health	care,	
support	and	education	services	for	youth,	ages	12	through	21,	regardless	of	ability	to	pay.	Adams	
Outdoor	Advertising	has	been	very	generous	to	the	Corner	Health	Center.	Through	its	“Look	
Towards	the	Rectangle	Campaign”,	Adams	Outdoor	provided	us	with	free	billboard	space	in	
Ypsilanti,	the	home	of	the	Corner	Health	Center.	We	have	had	three	billboards	in	each	of	two	
years,	in	2011/12	and	2012/13.	The	billboards	have	allowed	us	to	raise	community	members’	
awareness	of	the	Corner	and	our	services.	Billboards	reach	our	clients	and	potential	clients	as	
they	are	driving	on	the	surface	roads	in	Ypsilanti	or	walking	in	the	area.		

	
The	Corner	is	very	grateful	to	Adams	contribution	to	us	and	other	non‐profits.		Without	Adams’	
generosity	we	would	not	have	been	able	to	promote	our	services	in	this	way.		Our	budget	is	
limited	and	we	cannot	afford	this	kind	of	expenditure.	We have been very pleased with our 
relationship with Adams Outdoor Advertising. They have been supportive, helpful and a 
tremendous  resource.  

	
Sincerely,	

							 	
Eleanor	Anasar	
Education	Director	
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March	18,	2013	
	
Re:	Adams	Outdoor	Advertising	
	
To	Whom	It	May	Concern:	
	
I	am	writing	in	support	of	Adams	Outdoor	Advertising,	and	
their	Rectangle	Campaign	‘Public	Service	Announcement’	
program	from	which	our	project	has	benefitted.	The	‘Points	of	
Light’	project	is	a	non‐profit	organization	that	works	to	ensure	
optimal	oral	health	for	infants,	Head	Start	children	and	
Children	with	Special	Health	Care	Needs,	(CSHCN)	by	
connecting	children	with	dentists,	(points‐of‐light.org).	We	
develop	networks	of	dentists	within	communities	willing	to	
accept	these	children	as	patients.	Making	parents	aware	of	our	
resources	is	paramount	to	improving	outcomes	at	the	
community	level	and	Adams	Outdoor	Advertising	has	been	
instrumental	in	this	regards.	
	
Mr.	Todd	McWilliams	and	Ms.	Kristen	Zenz	of	Adams	Outdoor	
Advertising	have	worked	closely	with	members	of	our	board	of	
directors	to	design	and	implement	an	effective	ad	campaign.	As	
a	result	of	their	collective	efforts	and	an	investment	of	no	more	
than	material	costs	our	project	has	been	able	to	reach	out	to	
countless	families	that	would	have	been	otherwise	unaware	of	
our	existence.		
	



Adams	Outdoor	Advertising	and	their	PSA	program	(the	
Rectangle	Campaign)	represents	the	exemplary	standard	to	
which	all	local	businesses	should	strive.	They	should	be	
commended	for	their	efforts	and	provided	continued	support	
within	the	municipalities	they	serve.	If	I	can	provide	any	
further	assistance	or	answer	any	questions,	feel	free	to	contact	
me	directly	at	my	office:	810	227	9015.		
	
Respectfully	submitted,		
	
Kevin	J.	Hale,	DDS,	FAAPD	
Executive	Director,	Points	of	Light	project	
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March 19th, 2013 
 
Adams Outdoor Advertising 
880 James L Hart Parkway 
Ypsilanti, MI  48197 
 
Dear Kristen, 
 
 I wanted to let you know what a pleasure it was working with Nathan Zander and 
your team at Adams Outdoor. The dedication and willingness to help military veterans 
made Adams Outdoor the perfect companion for MilitaryVetJobs.com. Your team went 
above and beyond what was asked of them to help us with our veteran campaign. 
 
 My team and I were very pleased about how diligent the Adams team was when it 
came to all aspects of this campaign. From the spaces being secured in the different 
markets to the actual billboards being unveiled, the amount of time it took was minimal 
and the billboards couldn’t have looked any better.  
 
 With the help of Adams Outdoor, we were able to reach military veterans on not 
on a local level but a national one as well. We were able to attract veteran candidates and 
employers alike. Our mission was to help connect veterans with employers looking to 
hire them and Adams helped make that a success. 
 
 I would gladly recommend Adams Outdoor to anyone who was looking to create 
an outdoor media strategy. They are knowledgeable, helpful and reliable when it comes 
to outdoor media. I will be sure to use them in my next outdoor campaign. 
 
Thanks again, 
 
Christopher Kerney 
Public Relations & Branding Manager 
MilitaryVetJobs.com 
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March 29, 2013 

 

Todd McWilliams and Mitchell Gasche 

Adams Outdoor Advertising 

880 James L Hart Parkway 

Ypsilanti, MI 48197 

 

Dear Todd and Mitchell,  

 

I do believe Adams Outdoor put me the closest I will ever come to being a rock star.  I was 

stunned by what kind of aura can be generated by having an image of one's work (and name) on 

a billboard.  I never imagined.  Shannon Flowerday did a fabulous job of designing the 

billboard.  Her selection of image and placement in the billboard frame was absolutely perfect, as 

the original image was based on a 17th century celestial map (map of constellations in the sky). 

Without knowing any of that, she GOT IT.  

 

Your Art in the Sky project was an extraordinary opportunity for me.  I hope it can happen more 

often and for more artists.  

 

Best, 

Jim Cogswell 
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1295 E. M36, POB 109, Pinckney, MI  48169 

         734-878-3154      Fax-734-878-5659 
Pinckneychrysler.com 

 
 

March 29, 2013 
 
 
 
  
As a local business in the community, Pinckney Chrysler Dodge Jeep Ram utilizes 
several different avenues to grow and reach out to the community.  Billboard use is a 
major component to our advertising budget.  Having the ability to reach and deliver a 
message to a large demographic is a key component when considering where to spend 
our advertising dollars.  Local billboards placed in a high traffic area are the perfect 
avenue to this challenge. 
  
  
Pinckney Chrysler Dodge Jeep Ram would not support any changes to a sign 
ordinance that would restrict a local business' ability to expand and grow.  In the ever 
challenging era of big-box retailers vs. independent business, local community stores 
should be supported and not be restricted from being competitive.  We would not 
support any changes that would give this effect to any local business.   
  
Sincerely, 

 
Daniel J Hall 
President 
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