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The Circular Economy advances A2ZERO 
in three ways:
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METRIC 3:

Increasing Equity

METRIC 1:  

Increasing Decarbonization

METRIC 2:

Increasing Resiliency

Circular 

Economy





Think Social Services

 Community Action Network

 Jewish Family Services

 House N2 Home
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Think food

 People’s Food Co-op 

Ann Arbor 

 Project Grow 

 Argus Farm Stop 

 Food Gatherers 
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Think bulk 
and local 

 BYOC Co. (Bring Your 

Own Container) 

 By The Pound 

 SCRAP Creative Reuse 
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Think reskilling

 Michigan Folk School

 Rudolf Steiner School

 Common Cycle 
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Think 
communities

 Bryant Community

 Sister Lakes Association

 Buy Nothing groups
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Think 
innovative 
reuse

Thrift Store: laid out like a 

department store
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Think innovative 
reuse

Thrift Store: laid out like a 

department store
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Think 

borrowing
ANN ARBOR PUBLIC LIBRARY



Think innovative 
recycling

MATERIALS RECOVERY FACILITY: 

ZERO WASTE MRF



We’ve discovered a lot in A2:
Check out Our Map!

www.a2gov.org/A2CE

http://www.a2gov.org/A2CE


Partners

+ Washtenaw County Public Works,  Michigan Small Business Development Center 
- Greater Washtenaw Region, and the University of Michigan 



Budget and Activities

Investing in Circular Economy Branding and Marketing Estimated total

Project Management and Reporting
$      18,000.00 

Events, Public Relations and Creative Services
$      32,000.00 

Brand Development
$      75,000.00 

Media Planning and Placement Services $      25,000.00 

Total $    150,000.00 



Timeline

Already did one-on-one engagement with 
service providers to identify gaps and build 
trust

Engagement in black, indigenous, people 
of color, and lower income communities 
and consumers and residents

Launch marketing and branding campaign 
in Spring 2023. 



Call To Action/Asks/What’s Next

• Help us make the circular economy a household word. 

• We need Funding for:

• Branding

• Marketing

• Workforce development

• Map improvements and promotion


