
Communication, Marketing
and Social Media

Jayne Miller, Community Services Area Administrator
Mary Jo Callan, Community Development

Wendy Rampson, Planning & Development Services
Scott Harrod, Administration - GIS

Kelli McKinnon, Administration - Finance
Kimberly Mortson, Administration - Communication

Colin Smith, Parks & Recreation Services
Jeff Straw, Parks & Recreation Services
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Communications Liaison for 
CSA

Communications, Marketing/Advertising and Social Media

Community Development
Parks & Recreation
Planning & Development

Examples include: Press releases, GovDelivery notifications, 
employee communications, newspaper/online ads, direct mail, 
flyers, posters, postcards, newsletters, Web site updates, Twitter, 
Facebook …
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We’re on Facebook WS-2
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How are they coming
to visit www.a2gov.org/parks
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What sources are being utilized
to find www.a2gov.org/parks
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Increased Advertising results

We dramatically increased advertising in 
2009. The following bar graph will illustrate 
some of the results we’ve achieved.

How/Why? Promote our Web site in every 
way we can to drive visitors to 
www.a2gov.org/parks.
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www.a2gov.org/parks 
Unique Page Visit

November 2008 to August 2009
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We’re on Twitter@a2parks
WS-2



Our
Twitter 

followers
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Community Development
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How Twitter worked for us

He read my
tweet was about
Huron River Day

on Friday, July 17

He rented a canoe on
Huron River Day then

Tweeted about it
to his followers

A2Parks first follower
on Twitter was a

young man 
from Ann Arbor
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Monitoring Tweets & Retweets
using HootSuite
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The media following us:
AnnArbor.com
Michigan Radio
Livingston Daily
MicCheck Radio

Detroit News Outdoors
Detroit News Moms

WDET 101.9
Pure Michigan

The Washtenaw Voice
Michigan Magazine

A2Journal
eCurrent

Ann Arbor 107.1
* Resulted in newspaper articles about A2Parks
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Going Green

Use social media tools to remind 
employees, and customers how you’re 

creating
“green communications”

No paper involved with Twitter, Facebook, 
LinkedIn, blogging, e-mail, Web sites, etc.

Many are free…
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Marketing & Advertising
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Branding the parks WS-2
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2009 Advertising Opportunities
PARKS & RECREATION
A2 Chamber of Commerce

University of Michigan Faculty Directory
University of Michigan Student Directory
University of Michigan Student Notebook

City Guide Ann Arbor Observer
AnnArbor.com

AATA Bus Tails

COMMUNITY DEVELOPMENT
Steaming Radio Commercials on the Web

5,000 Door Hangers
Flyers and Postcards

AATA Bus Tails
Ann Arbor Chronicle Web Site Ad
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AATA 
bus 
tails

& 
interior 
posters

WS-2



AATA Bus 
Tails & 
interior 
posters
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Large Format Posters
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Full page
Ann Arbor 
Observer 

advertisement
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Ann Arbor Farmers Market
Animoto Video

www.a2gov.org/parks & 
YouTube
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http://www.youtube.com/watch?v=mZTPHGk70EY&layer_token=aa046e33741fd249
http://www.youtube.com/watch?v=mZTPHGk70EY&layer_token=aa046e33741fd249
http://www.a2gov.org/parks


Bandemer Park
Disc Golf Course
Animoto Video

www.a2gov.org/parks & 
YouTube
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http://www.youtube.com/watch?v=U-lCKg8IDCY&layer_token=6202d1f18a6ee6e
http://www.youtube.com/watch?v=U-lCKg8IDCY&layer_token=6202d1f18a6ee6e
http://www.youtube.com/watch?v=U-lCKg8IDCY&layer_token=6202d1f18a6ee6e
http://www.a2gov.org/parks


Bandemer Park
Dirt Bike Jump Course

Animoto Video

www.a2gov.org/parks & 
YouTube
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http://www.youtube.com/watch?v=4WTNAcRoDks&layer_token=b9c7b984efacc4e3
http://www.youtube.com/watch?v=4WTNAcRoDks&layer_token=b9c7b984efacc4e3
http://www.youtube.com/watch?v=4WTNAcRoDks&layer_token=b9c7b984efacc4e3
http://www.a2gov.org/parks


Whrrl photo stories
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2,293 views in 21 days

Whrrl photo story
about Ann Arbor Parks & 

Recreation in the fall
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http://whrrl.com/experience/story/18441623?sharer=18438191
http://whrrl.com/experience/story/18441623?sharer=18438191
http://whrrl.com/experience/story/18441623?sharer=18438191


Ann Arbor
Parks & Recreation

cards

Thank you

Apology

Gift Certificate

Try the parks – come for a complimentary 
visit
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